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1. (nuSmissamisadiudriumsasiomisiasundao
- nsauuudha (Mindset) tTunisusHIsdaNIsSADILS
TRUs:zaundwauso
- INATANISWCUUINISUSKISOaNISADIWSIA:38INS
dolasuauniwuazauiodoudadou
- misasioua:zuskisudanssu (Innovation Management)
2. MSYNS:AUNISIONSADIUSUDVKUDEOIU
- mIs>1odiukuvgnsAaas (Strategic Positioning) nmisdanisAd1us
- ms3iAsiRAUKUVgNsAaasacenatn SOAR
- misoanuuugnsAaasmsdanisadus (Strategic Design) ddainalANIsaonUUUADILAQ
(Design Thinking)

- duf 1 Empathy nalinnis3iAsHiALGOMSIAa:ANUSNTUvONgUITKLIY
acewomistntonauldiiue (Target Group Empathy Map)

- duf 2 Define mismKuads:ziGuua:3anus:aoAnognsAiaas (Strategic Issue &
Purpose)

un 3 Ideate msAaasassAagnsAaas (Strategic Innovation) acenatin SCAMPER

un 4 Prototype misasioduuuugnsmaas (Strategic Prototype)

un 5 Test misUs:lougnsAaas (Strategic Evaluation) nisAaitdan (Strategic
Selection) ua:nisdaaraundiuaiAryuavgnsmaas (Strategic Prioritize)
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Jo38gdn>wansSo (Key Success Factors) vaofgudndiululaAanodsinis

nstufinu (Best Practice) msans:aunisdanisadiusgnmsilugudnoiuduldAniodsinis
MSLAS8UADIWSDUUDVKUDEVIUGNMSIUUAUEAITULEANMV3BINS

AWEIATYUDO NWD.KUDBVIW dAdtwaSoudogudnnululaAno3sinis

v

nEuRANTEUVdLERNgUAITK g gwasiATethe drineunlusgeeny



